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A number of factors are driving growing consumer interest in wines with lower alcohol content than the 

increasingly high average levels found in most wines currently on the market. This trend is largely the result 

of climate change and of several decades during which viticultural practices have sought to increase the 

natural alcoholic strength of grapes at harvest. 

The market has responded to consumer demand for “lighter” wines by attempting to limit the alcohol 

content of the wines produced. The Garda DOC, the first denomination in Italy to do so, has amended its 

production regulations to allow the marketing of the Garganega varietal with an alcohol content of 9% vol., 

corresponding to the minimum alcohol level legally permitted for wine in Italy. 

Over the past decade, however, products obtained through the partial or complete dealcoholization of wine 

(NoLo products) have begun to gain visibility and market share. They currently represent one of the most 

significant developments in the global wine sector. Recognizing their importance, the European Union 

included dealcoholized versions of the various wine categories within the Common Market Organisation 

(CMO) framework from 2023 onward. Although absolute volumes remain limited and, with the exception of 

Germany, the market share of dealcoholized products within total wine consumption is still modest, 

demand growth rates are robust and stand in sharp contrast to the global decline in traditional wine 

consumption. 

Consumer research conducted in countries with very different wine-drinking traditions confirms widespread 

interest in and willingness to try these new products. Consumers are approaching an increasingly diverse 

offering, characterized by differences in production processes, pricing, labeling practices (dealcoholized 

wines versus wine-based beverages), and alcohol content. In Italy as well, around thirty companies have 

entered the NoLo market in recent years by marketing wines dealcoholized abroad. Now that the national 

regulatory framework for dealcoholization has largely been defined, the first domestic dealcoholization 

facilities are being established. To the extent that these facilities can also provide contract services, they 

may facilitate market participation by the many small and medium-sized wineries interested in these 

products but currently constrained by substantial technical barriers to entry, including high investment costs 

and uncertainty regarding the most suitable technologies for different product categories. 

With regard to the evolution of the NoLo wine market, it should be emphasized that this remains an 

emerging sector. Although highly promising, its future development will depend on the fulfillment of several 

conditions affecting both supply and demand. 

On the demand side, market expansion appears closely linked to achieving significant improvements in 

product sensory quality, which is essential to avoid disappointing consumers. Research indicates that 

consumers interested in NoLo products are willing to pay relatively high prices; however, this willingness 

tends to decline after tasting. High sensory quality is also necessary to encourage support from distribution 

channels, a crucial factor because confidence among retailers and the hospitality sector will be essential for 

increasing consumer trial opportunities and for establishing new consumption patterns. 

On the supply side, market growth is clearly dependent on improvements in dealcoholization technologies 

and their greater accessibility in terms of both capital and operating costs, as well as the availability of 

technical knowledge required to guide investment decisions and optimize production processes. Greater 

accessibility to these technologies could significantly increase both the quantity and quality of 

dealcoholization capacity within the wine sector, leading to a growing number of wineries equipped with 

facilities capable of offering competitive dealcoholization services to neighboring producers. 

At the same time, producers themselves will remain responsible for strengthening marketing efforts, 

particularly by targeting distribution channels best suited to enhancing the value of these innovative 

products and helping consumers navigate what is undoubtedly a complex marketplace. 



There is little doubt that rapid progress in sensory quality and technological opportunities will depend 

heavily on the volume of research devoted to NoLo production technologies. An important contribution 

may also come from the completion of the International Organisation of Vine and Wine (OIV) work on 

specific standards for the production of dealcoholized wines. This could facilitate a simplification of the 

market landscape, encouraging a stronger focus on products classified as dealcoholized wines rather than 

wine-based beverages. 

At both the national and European Union levels, consideration should be given to how public resources can 

support research on NoLo wines and help accelerate decision-making processes within the OIV. 

When considering public policy options, attention should also be paid to low-alcohol products 

(approximately 5–6% to 9% vol.) produced directly through fermentation processes that are intentionally 

stopped before reaching the current legal minimum alcohol level required for wine. This approach could 

offer significant advantages in terms of environmental sustainability and administrative simplification. 

However, pursuing this pathway would require substantial regulatory work at both EU and OIV levels, as 

well as extensive research into viticultural and winemaking practices to overcome a number of complex 

technical challenges. 

Public support for research aimed at improving NoLo production technologies and product quality should 

include robust dissemination activities directed at producers, distributors, consumers, public 

administrations, and wine-sector organizations. Such efforts will be essential to ensure that scientific and 

technological advances translate into effective market development and broader stakeholder engagement. 


